e M)OMNIBUS

2010

Yor, Monthly online omnibus surveys - a quick and easy way
- ﬁ-f o . to tap into the minds of kids, tweens, teens and moms.
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Fast and

Online Omnibus and Momnibus surveys provide incredible value.

€asy.

ways to save

10% off!

Submit the same survey to
kids, teens and moms and
receive 10% off the cost of
both surveys!

Free question.
If you're a first time buyer,
buy two questions at regu-
lar price and get a third for
free!

§ K;ﬂ:ﬂ%ﬁgs Momnibus®
S Closed-ended questions
First 4 questions $ 1,250 each* $ 850 each*
Additional questions 950 each 700 each
Questions repeated for multiple concepts 400 each 350 each
Coded open-ended questions 1,700 each 1,100 each
Graphics/static images 100/image 100/image
Video 350 each 350 each
Late submissions 500 flat fee 500 flat fee
Custom banners 500 each 500 each
*Rates are based on a full sample. Partial sample costs are also available. Call your C&R Research
contact or 800.621.5022 for more pricing details.
i.) Omnibus Sample Momnibus Sample
@ || A total of 1,200 online interviews A total of 600 online interviews
E with kids 6-17 are collected each with moms of kids 3-12 are col-
< month. lected each month.
(7]
Kids Boys  Girls  Total Moms of Kids Boys  Girls  Total
Ages 6-8 150 150 300 Ages 3-5 100 100 200
Ages 9-11 150 150 300 Ages 6-8 100 100 200
Ages 12-14 150 150 300 Ages 9-12 100 100 200
Ages 15-17 150 150 300 Total 300 300 600
Total 600 600 1200
Sample for our Omnibus and Momnibus surveys is drawn from our KidzEyes® ,
TeensEyes® and MomsEyes® panels.
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KidzEyes

benefits

FAST AND AFFORDABLE

Cost-effective online data
with a one-week turn-
around.

CONVENIENT AND
FLEXIBLE

Monthly field schedules
to fit your needs.

SAFE AND SECURE

Fully compliant with all
federal online privacy
laws.

DELIVERABLES

Detailed cross-tabulations
with standard banners
can be delivered via email
in two business days after
field period ends (allow
additional days for coded
open-ends).

Teenelyer

mameayas

divisions of C&R Research.
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Address Internet/Phone

G C&R Research www.crresearch.com
et 500 North Michigan Avenue youthbeat@crresearch.com
More Chicago, IL 60611 800.621.5022
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