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Digging Deeper Into Grocery Shopping | Five Key Takeaways
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Children’s picky palates make it difficult to substitute some of their favorites.
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“Peanut butter. I'll eat either kind [creamy or chunky]
but as far as my daughter, she likes a little spoonful
but the chunky is all they have. The smooth is always
gone. Right now no one’s eating peanut butter.”
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C+R’s Take:

Create a Seamless Omnichannel Experience to Keep Consumers Informed Before Shopping:

Consider ways to help shoppers navigate whether in-store shopping or online ordering is best at the time that they
need groceries. Alerting consumers of available delivery times and available inventory in your app or on your website
can help them better prepare.

Help Shoppers Navigate, Create In-Store Solutions for Current Stock:

Consumers are still adjusting to the changes in their routine and the availability of grocery items. How can grocery
retailers and manufacturers help them navigate at-shelf in this new landscape of varying inventory and availability of
unfamiliar products?

Educate on Ways to Use Your Brand/Product for Those Less Familiar:

This a ripe time to convert new customers to your brand. How can CPG manufacturers help consumers find creative
ways to utilize the new food products they are trying for the first time? How can companies maintain these new
purchasers after the supply chain has returned to normal again?

Curious to hear more? Join us for the next Consumer Connections Panel: The Multicultural

Consumer Perspective on Thursday, April 16 at 12pm Central. Sign up here.
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