
TToopp  55  DDeessiirreedd  GGiiffttss

Legos 30% LOL Surprise Dolls 26%

Specific Video Games 27% Barbies/Accessories 23%

Clothes 22% Legos 17%

Nintendo Switch 19% Clothes 15%

Bike 13% Stuffed Animals 15%

Gift Cards 21% Clothes 42%

Specific Video Games 18% Shoes 23%

Clothes 17% Gift Cards 16%

Money 16% Money 13%

Nintendo Switch 14% Phone 13%

Clothes 32% Clothes 49%

Money 32% Money 32%

Gift Cards 24% Makeup 18%

Shoes 23% Shoes 18%

Jacket/Coat 10% Gift Cards 17%

Kid Boys Kid Girls

Tween Boys Tween Girls

Teen Boys Teen Girls

Monster Jam Mega Grave Digger RC 39% LOL Surprise! O.M.G. Swag Fashion Dolls 31%

Hot Wheels id 35% Barbie Dreamplane 27%

Marvel Spider-Man Super Web Slinger 28% Myla the Magical Unicorn 23%

Fortnite Jumbo Loot Llama Piñata 16% Crayola Scribble Scrubbie Pets 21%

Star Wars Scream Saber 10% Crayola Color Chemistry 20%

Kid Boys Kid Girls

WWhhaat t YYoouutthh W Waannt t ffoor r tthhe e HHoolliiddaayyss
A late Thanksgiving means a shorter holiday shopping season, but sales are expected to surpass the $1 trillion mark! 

(Source: eMarketer Oct. 2019)

 Significantly greater than 2018

 Significantly less than 2018
Mary McIlrath, Ph.D. | marym@crresearch.com | 312.828.9200

BBiigg  GGiifftt  vvss..  LLiittttllee  GGiifftt

TToopp  55  DDeessiirreedd  TTooyyss
(Aided, from list of 21 toys)

(Unaided)

Half of boys would rather  
receive one big expensive gift

Two-thirds of girls prefer 
receiving several smaller gifts

48% 63%



TToopp  33  GGiifftt  CCaarrddss  ((AAiiddeedd))

GAMING CARD

Tween Boys Tween Girls

Teen Boys Teen Girls

Kid Boys Kid Girls

WWoouulldd  PPrreeffeerr  GGiifftt  CCaarrddss  ttoo  PPrreesseennttss

Kids Tweens Teens

60% 70% 76%

TToopp  33  DDeessiirreedd  DDiiggiittaall  GGiiffttss

Kids

Smartphone

Tablet

Nintendo Switch

35%

31%

31%

Tweens

Smartphone

Nintendo Switch

Laptop

42%

29%

26%

Teens

Smartphone

Apple Airpods

Laptop

32%

26%

21%

24% of Teens chose 
"no digital devices."

(Aided)

 Significantly greater than 2018

 Significantly less than 2018
Mary McIlrath, Ph.D. | marym@crresearch.com | 312.828.9200



 Significantly greater than 2018

 Significantly less than 2018

SSuuppppoorrttiinngg  aa  CChhaarriittyy

TToopp  PPeeooppllee  YYoouutthh  WWiillll  SShhoopp  FFoorr

Would rather give their gifts to charity than give up all electronic devices and media for a month

Kids

Tweens

Teens 48%

55%

61%

32%
24% 22%

I will donate  
toys or other 

presents

25% 24% 25%

I will donate  
food and/or 

clothing

 

9%
16%

 

7%

I will donate  
or raise  
money

17% 17%
25%

I will  
volunteer  
my time

Kids
Tweens
Teens

TToouugghh  CChhooiiccee::  TThhee  GGiifftt  ooff  GGiivviinngg

• Family •
• Teacher •
• Friends •

• Family •
• Friends •
• Teacher •

• Family •
• Friends •

• Boyfriend/Girlfriend •

WWhhoo  mmaakkeess  wwiisshh  lliissttss WWhheenn  TTHHEEYY  MMAAKKEE  WWIISSHH  LLIISSTTSS

HHooww  TTHHEEYY  MMAAKKEE  WWIISSHH  LLIISSTTSS

Kids Tweens Teens Pre-November

Write  
a letter  

to Santa

Kids: 19%
Tweens: 7%
Teens: 5%

Make a list  
on a website  

(like Amazon)

Kids: 9%
Tweens: 8%

Teens: 6%

Write it on  
a piece  

of paper

Kids: 43%
Tweens: 49%
Teens: 37%

Kids
Tweens
Teens

Just tell  
my  

parents

Kids: 13%
Tweens: 22%
Teens: 26%

November,  
Pre-Thanksgiving

December

November, 
Post-Thanksgiving

Make a list on  
a computer  

or tablet

Kids: 5%
Tweens: 3%
Teens: 10%

35%

36%

18%

12%

31%

34%

19%

16%

24%

37%

24%

15%

91% 80% 78%

Kids Tweens Teens
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