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BELIEFS + DEMOGRAPHICS

AGREE WITH STATEMENT WOULD CHANGE -NOTHING ABOUT
THEMSELVES
fam happy with the way I look 9% 14% 29%a
@ 54% 63% 78%a
NHWhite Teens Hispanic Teens Black Teens
I can influence change in the world
55% 42% 69%a
NHWhite Teens Hispanic Teens Black Teens

NHWHhite Teens Hispanic Teens Black Teens

In recent incCi
Louisiana,\and ‘

Lebron James Beyoncé
1% 1% 8%a 0% 1% 8%a
NHWhite Teens  Hispanic Teens Black Teens NHWhite Teens  Hispanic Teens Black Teens
A/ ¥ Significantly greater/lower than cther. groups at the 95% confidence level 2 | WF'BEA{

Sourcer Total 2018 YouthBeat®-Data
* According tar https://www.usnews.com/news/health-news/artictes/2019-06-26/suicide-rates-soaring-among-black-teens



SHOPPING + BRANDS

One in four Black Teens hame Nike as their favorite brand; unprompted. They’re in stores

shopping and have great influence over household purchases. Of note, they have a greater
affinity for music in commercials compared to Non-Hispanic White and Hispanic Teens.

FAVORITE BRAND

16% 16% 26%a

NHWhite Teens Hispanic Teens

DESCRIPTION.OF. FAVORITE BRAND

B NHWhite Teens
B Hispanic Teens
61% A B Black Teens

i 47%4
27%
I i ZWI ]
Cool Unique Athlet:c

HAVE AN INFLUENCE ON PURCHASE OF-...

B NHWhite Teens
B Hispanic Teens
H Black Teens

TV (% A lot/some influence)

Juice (% A lot of influence)

50% A

Sports Drinks (% A lot. of influence)

43%
38%

61% A

WENT GROCERY SHOPPING ON MOST
RECENT-SCHOOL DAY

6% 7% 19%a

NHWhite Teens Hispanic Teens Black Teens

A} ¥ Significantly dreater/Iower than othielr groups at the 95% cohfidenacs level

SoUrce: Total 2018 YouthBeat® Data

Black Teens

1% A

AGREE FAVORITE BRAND HAS
GREAT COMMERCIALS

WY

NHWhite Teens

Hispanic Teens Black Teens

FAVORITE COMMERCIAL
HAS GREAT MUSIC

13% 13% 28%a

NHWhite Teens Hispanic Teens Black Teens

A-BRAND- GETTING IT RIGHT

wpblodd veroe

Procter & Gamble’s My Black is
Beautiful campaign is on a mission to
#REDEFINEBLACK. Negative words,

such as dirty and wicked, are pricritized
in dictionaries over definitions related to
identity and skin color. Through a petition
on DoSomething.org, this.campaign is
encouraging dictionaries to redefine the

definition of black.

Dictionary.com

has already agreed to update the order of its
definitions later this year, to better represent
the notion that Black is Beautiful and not a

negative word.

3 | Youthgeat



FOOD + BEVERAGES

FAVORITE FOOD AFTER SCHOOL

Docsorts In comparison to Non-Hispanic
79, 9% 0%y White and Hispanic Teens,
NHWhite Teens Hispanic Teens Black Teens Black Teens are seeking heartier

afterschool shacks, including pasta

. Pasta/Noodles dishes. For their beverage choices,
1% 0% 8%a they turn down coffee but are open
NHWhite Teens Hispanic Teens Black Teens to fizzy water and Kool-Aid. They’re
more tuned in to digital marketing
than other segments to find out
FAVORITE MORNING DRINK about new snacks, beverages, and
Coffee/Lattes/Cappuccino restaurants.

12% 16% 4%v
NHWhite Teens Hispanic Teens Black Teens In terms of the flavor profiles they
love, Black Teens have a sweeter
tooth than others in their cohort—
PRODUCTS DRANK YESTERDAY they like caramel, bubble gum,
fruit flavors, BBG honey, and honey
a4 Carb°"ated2i/°t”ed Wateazy mustard more than Non-Hispanic
NHWhiteoTeens HispanicoTeens Black Toe‘ens White and HISpaI‘IIC Teens. They
only overindex on a couple of
Keal<Ald savory flavor profiles—c_ool ranch

@ 207 4% 15%.a and tomato basil.

NHWhite Teens Hispanic Teens Black Teens

HOW FIND OQUT ABOUT NEW SNACKS

51% A u N’HWhiT'e Teens
21% A H Hispanic Teens

7'7 1% - HmBlack Teens

TV Social Media

28%,. 52%

HOW FIND OCUT ABOUT NEW BEVERAGES

52% A

24% 314 26%4

o 12%
8% 9% 2 %

-- —— e A
TV Social Media Radio

HOW FIND OUT ABOUT
NEW RESTAURANTS

41% A 42% A
23% 26“ 16‘? 20% 19% A
I
The Internet Radio
A/ ¥ Sighificantly greater/lower than-other groups at-the 95% confidence level 4 | “OU{FIBEA\

source: Total 2018 YouthBeat® Data



FOOD + BEVERAGES

% LIKE TASTE/FLAVOR

Caramel
4 o a Cool Ranch
75% 74% 87%a o o o
. : . 66% 49% 79%a
NHWHhite Teens Hispanic Teens Black Teens ‘ ) )
NHWhite Teens Hispanic Teens Black Teens
Mint Green Apple
73% 60% 84%a 64% 59% 76%a
NHWhite Teens . Hispanic Teens Black Teens NHWhite Teehs. . Hispanic.Teens Black Teens

.

Bubble Gum Barbecue Honey
o, o,
69% - 67% 83%a 58% 48% 74%a
NHWhite Teens Hispanic Teens Black Teens NHWHhite Teens Hispanic Teens Black Teens
Cherry Honey Mustard
69% 60% 83%a 48% 40% 67%a
NHWhite Teens .  Hispanic Teens Black Teens NHWhite Teens - Hispanic Teens Black Teens
Grape Tomato Basil
67% 62% 83%a 43% 36% 58%a
NHWhite Teens Hispanic Teens Black Teens NHWhite Teens Hispahic Teens Black Teens

5 | Yourthgeat




MEDIA + ENTERTAINMENT

WATCHED TV ON MOST RECENT SCHOOL DAY
45% 44% 61%a
NHWhite Teens Hispanic. Teens Black Teens
WATCHED TV. ON A PHONE: IN THE PAST WEEK
51% 55% 74%a

NHWhite Teens Hispanic - Teens Black Teens

STREAM TV
63%

Hispanic Teens

56%

NHWhite Teens

82%a

Black Teens

WATCH FREE ON DEMAND TV-ONCE -A-WEEK
OR MORE

18% 14%

NHWhite Teens Hispanic Teens

41% a

Black Teens

FAVORITE MUSIC ARTIST

Beyoncé
1% 4%

NHWhite Teens Hispanic Teens

Jay-Z

& 0% 0%
NHWhite Teens Hispanic Teens
Kendrick Lamar

1% 0%
NHWhite Teens Hispanic Teens

FAVORITE TYPES OF MUSIC
72%A S5% 72% A
47% 9% B NHWhite Teens

38% %

II 27%?i’ 22% B Hispanic Teens
| 7
1‘ []

B Black Teens
Hip Hop Rap R&B/Soul

20,000 HOURS

amount of radic (mostly music) child
will listen to before they turn 15*

12%a

Black Teens

6%a

Black Teens

8%a

Black Teens

40,000 HOURS

of media child will consume before
they turn 15*

Sourcer Total 2018 YouthBeat®-Data

TV
46% 44%
NHWhite Teens Hispanic Teens
1M1% 2%
NHWhite Teens Hispanic Teens

A/ ¥ Significantly greater/lower than cther. groups at the 95% confidence level

18,000 HOURS

amount of TV child will watch before
they turn 15*

Compared to segments of other
ethnicities, Black Teens have an
affinity for in-culture entertainment,
in terms of genres and individual

performers. As comparatively heavy
consumers of TV, movies, sports,
and news, Black Teens are in the
know!

WATCH FREE-ON. DEMAND
MOVIES-ONCE-A-WEEK OR MORE

12% 16% 32%a

NHWhite Teens Hispanic Teens -Black Teens

FAVORITE-MOVIE

2% 1%

NHWhite Teens Hispanic Teens

12%a

Black Teens

Recently, Spider-Man: Into the Spider-Verse is
more culturally inclusive than past films.

READ A BOOK/MAGAZINE ON
A PHONE IN THE PAST WEEK

10% 14% 30%a

NHWhite Teens Hispanic Teens Black Teens

READ A MAGAZINE AT
LEAST ONCE A WEEK
9% 4%

NHWhite Teens Hispanic Teens

24%a

Black Teens

VISITED SPORTS SITE.IN PAST WEEK
8% 7%

NHWhite Teens Hispanic Teens

19%a

Black Teens

SOURCE . OF NEWS
63%a

Black Teens

Printed Newspaper

23%a

Black Teens

6 | Youthgeat

*. According tor http:/cultureandyouth.org/african-american-culture /articles-african-american-culture/african-american-youth/



SOCIAL ISSUES + BELIEFS: PARENTS

PARENT IS WORRIED ABOUT
It’s concerning but not surprising that CHILD BEING DISCRIMINATED
parents of Black Teens worry the most about AGAINST
their children facing discrimination. Given 30% A
current events in recent years, Gen Z is
more politically active than were Millennials

as teens, and Black Teens are particularly 18%
civic-minded. Parents of Black Teens are the
most likely of any of the segments to want 8%

their child involved in helping the homeless, -

environmental concerns, and food pantry

efforts. NHWhite Hispanic Black
Teens Teens Teens
CAUSES PARENT WANTS CHILD ASKED PARENT TO VOLUN-
CHILD INVOLVED IN TEER FOR A CAUSE IN THE PAST
B NHWhite Teens MONTH
Homeless shelter/soup kitchen B Hispanic Teens
Y Black Teens
19%
17%

179 NHWhite Teens
-]

30% A

Saving the environment/recycling programs

©_

Food Pantry

18%
15% 29%a
) Black Teens
4 29% A

6%
o,
18%
Hispanic Teens

31% A

FAMILY 1S VERY INVOLVED IN RELIGION AGREEMENT ON PARENTING STYLES
(Agree strongly/semewhat)
2\ 32% 34% 48%.a ,
J( * NHWhite Teens Hispanic Teens Black Teens Todays_ parents fall for nc_aw
parenting trends too easily
83% 73% 90%a
NHWhite Teens Hispanic Teens Black Teens
PARENTS POLITICAL VIEWS S ; )
tay-at-home parents have
ARE LIBERAL the toughest job of all
14% 17% 30%a 72% 1% 82%a
NHWhite Teens Hispanic Teens Black Teens NHWhite Teens Hispanic Teens Black Teens
A/ ¥ Sighificantly greater/lower than other. groups at the 95% confidence level / | YOUMBFA\

Source: Total 2018 YouthBeat®-Parent Data



MEDIA + ENTERTAINMENT: PARENTS

TYPES OF SHOWS PARENT WATCHES WITH

CHILD

o

Sports
24% 12%

NHWhite Teens Hispanic Teens

Law Enforcement Entertainment

17% 14% 32%a

NHWhite Teens Hispanic Teens Black Teens

34%a

Black Teens

Sports News and Talk
5% 5%

NHWhite Teens Hispanic Teens

16%a

Black Teens

CHILD HAS STREAMED TV PROGRAMS

75% 61%

NHWhite Teens Hispanic Teens

83%a

Black Teens

CHILD WATCHES TV ON
A LAPTOP/COMPUTER

23% 17 %

NHWhite Teens Hispanic Teens

33%a

Black Teens

2=
=]

24% 22%
NHWhite Teens Hispanic Teens

Parents of Black Teens walk a line between
enjoying media with their children—
especially sports, sports news, and law
enforcement shows, compared to Non-

Hispanic White and Hispanic families—and
facing talk of crime through a media lens
and worrying about bad influences who
may try to contact their children online.

CHILD ASKS QUESTIONS
ABOUT THE NEWS

o) 49% 54%
NHWhite Teens Hispanic Teens

CHILD ASKS ABOUT
CRIME IN-THE NEWS

67%a

Black Teens

42%a

Black Teens

CHILD PAYS ATTENTION
TO TV ADVERTISING

17 % 26%

NHWhite Teens Hispanic Teens

43%a

Black Teens

PARENT FINDS OQUT ABOUT PRODUCTS
FROM ADVERTISING CHILD SEES

B 16% 26% 45%a
g NHWhite Teens Hispanic Teens Black Teens

BIGGEST DOWNSIDE OF CHILD HAVING

CELL PHONE
CHILD MOST OFTEN WATCHES TV B NHWhHite Teens
IN THEIR BEDROOM B Hispanic Teens
28% 27% 41%a 3% A Black Teens
NHWhite Teens Hispanic Teens Black Teens 21%
10% 13% A
HOW MOST OFTEN - 4% 4%
COMMUNICATE WITH CHILD I .
o Text Relies on it too much Loses it
Q 7h_'-”% - 75% IGL%' PARENT WORRIES ABOUT CHILD GOING ON-
S ) NHWhite Teens Hispanic Teens Black Teens | NE' AND ATTRACTING THE WRONG TYPE OF
ety cell Phone Call 4 FRIENDS/BAD INFLUENCES
=) 13% 18% 31%.a *@* 30% 29% 48%.a
=) NHWhite Teens Hispanic Teens Black Teens Cpuio ||| NHWhite Teens Hispanic Teens Black Teens
\a—. S
A/ ¥ Significant /et than other. groups at the 95% confidence level 8 i YDU{F'BEA\
Source: Total 20 Parent Data




FOOD: PARENTS

IMPORTANCE IN CHILD’S DIET
(Very/Somewhat. important)
Monitoring Sodium Intake

% 42% 53%
NHWhite Teens Hispanic Teens
Getting enough Fiber
58% 60%
NHWhite Teens Hispanic Teens

FEELINGS ABOUT BEVERAGES
(Strongly/Somewhat Encourage)

74%a

Black Teens

73%a

Black Teens

Real Fruit Juice

42%

Hispanic Teens

38%

NHWhite Teens

51%a

Black Teens
L Hot Tea
@ 18% 21%
NHWhite Teens Hispanic Teens
CHILD ASKS PARENTS TO
BUY FRUIT ROLL UPS

0% 1%
NHWhite Teens Hispanic Teens

34%a

Black Teens

10%a

Black Teens

In 2018, parents of Black Teens
were more likely than parents of
other ethnic backgrounds to give
allowances to their children—and
to give them raises from the prior

year. Teens will still ask for a bit
of cash here and there, and Black
Teens are more likely than youth of
other backgrounds to seek it out for
shacks.

A} ¥ Significantly dreater/Iower than other groups at the 95% cohfidenace level

SoUrce: Total 2018 YouthBeat® Pareht Data

Black Teens’ parents are on higher
alert than parents of other cultural
groups when it comes to monitoring
sodium and fiber in their children’s
diets. Prevention is important in
the Black community, which is at
higher risk than other groups for

high blood pressure, diabetes, and
stroke.* They’re also more likely
to encourage beverages of real
fruit juice and tea compared to
Non-Hispanic White and Hispanic
parents.

*Source: Centers for Disease Controf and Prevention

MONEY: PARENTS

CHILD.GOT MONEY IN WALLET/POCKET
FROM- ALLOWANCE (NON-CHORES)

10%

) 10%
@ NHWhite Teens

Hispanic Teens

27%a

Black Teens

PARENT 1S GIVING CHILD MORE MONEY
THAN ONE YEAR AGO

22%

Hispanic Teens

38%a

Black Teens

op 19%
@ NHWhite ?I'eens

THE LAST TIME CHILD ASKED FOR
MONEY IT WAS FOR SNACKS

9% 6% 22%a
=] NHWhite Teens Hispanic Teens Black Teens
9 | Youthgeat
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