ShopperPulse™

Reveal What Shoppers Can't
Put Into Words
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4 What Moves Shoppers—ln the Moment

ShopperPulse™ is C+R’s fresh approach that captures
real-time shopper insights by combining biometric and
eye-tracking technology. ShopperPulse pairs our
neuroscience tool, SmartPulse (powered by Immersion)
with eye-tracking, to reveal what shoppers see, feel, and
react to subconsciously—delivering deeper insights than
traditional surveys or shop-alongs.

When to Use ShopperPulse

 Understand unspoken reactions and
what truly resonates.

* Pinpoint moments of emotional
engagement and visual attention.

e Capture the interplay between behavior
and emotion in-store.

* Validate which shelf displays, packaging,
or retail media drive action.

SmartPulse

= Real-time, moment-by-moment measurement of
brain activity to uncover attention and emotional
resonance

= See when the shopper’s brain predicts they’ll take
action

Eye Tracking

= Gaze data to show what shoppers focus on—and
what they ignore

= Capture the precise visual triggers that prompt
response

Together, these tools give you a multidimensional
view of the shopper journey—both what they see

and what they feel.
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Benefits at a Glance

Capture System 1 Reactions

= Access unconscious emotional triggers behind
decision-making.

Layer into Shop-Alongs

ity

= Use alongside qualitative methods for even
richer context and probing.

Customizable Approach

= Available in flexible tiers to match your
timeline, budget, and scope.

ShopperPulse brings clarity to complex shopper
Designed for environments. By cutting through the overstimulation, it
pinpoints the moments that matter most and reveals

Today’s Retail what truly drives decisions.

Realities Let C+R Research help you turn emotion and attention
into insight—and insight into action.

For more information about Kathleen Blum

Vice President, Shopper Insights
kathleenjb@crresearch.com
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