The multicultural research divisioeggls The LGBTQ+
Community Care Gap

A community facing compounding barriers
and a clear opportunity for brands to show up.

1 FINANCIAL BARRIERS
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2 FEAR OF DISCRIMINATION
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3 PROVIDER TRAINING MATTERS
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Health is not a peripheral issue for LGBTQ+* consumers — it’s personal.

Brands that invest in affirming health equity build trust that lasts beyond
a campaign.
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