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THE FUTURE OF PAYMENTS:
Practical Implications For Retailers

MOBILE WALLETS
New hub for payment + engagement
Mobile wallets are making payments more seamless, while reinforcing new checkout habits. For 

retailers, this fast-growing method is a critical gateway for engagement, acting as a hub for payment, 

loyalty, and offers.

CRYPTOCURRENCY
Innovation signal with niche adoption
This growing, yet still niche, segment appreciates privacy and control. Retailers who accept crypto can 

signal innovation and attract these shoppers, but success depends on reducing friction at checkout.

BUY NOW, PAY LATER
Conversion driver with growing scrutiny
BNPL acts as a useful budgeting tool, but concerns of debt persist. Use often results in larger basket 

sizes and higher conversion, but retailers should also balance with responsible use messaging to 

maintain trust.

Use Expected to Maintain

CASH
Declining, but not dead

Cash has become more situational, with heavy-use stemming from long-formed habits and hesitations to 

adopt new digital options. Balancing efficiency with inclusivity is key for retailers to avoid alienating these 

shoppers, while education opportunities exist around the benefits of newer alternative methods. 

Convenient, control-driven spending
Debit supports spending discipline and budget control, 

with the ease of contactless checkouts. Debit-heavy 

shoppers tend to be value-conscious, responding most 

to clear savings vs. delayed rewards. 

DEBIT CARDS

Engrained habit + ease of use makes for a 

shopper mainstay
Remains many shoppers’ default for flexibility and 

rewards. Retailer cards, issuer partnerships, and their 

multifaceted rewards networks continue to shape where 

shoppers spend. 

CREDIT CARDS

KEY PAYMENT METHODS TO PRIORITIZE
As payments become more digital and gradually move away from cash, shoppers rely on 

their go-to digital payment methods, expecting seamless use. 

Mobile Wallets are the fastest 

growing payment method, especially 

for younger shoppers

Credit Cards are a mainstay, rooted 

in shoppers’ lives + checkout 

behaviors

Debit Cards, like credit cards,

are an established staple that 

shoppers rely on heavily

BNPL continues to be a useful 

tool that shoppers have come to 

widely expect

Secondary Methods To Keep An Eye On
Despite anticipated rise in use, these methods remain niche and lower priority: 

Crypto familiarity + interest in use 

for shopping remains low

Biometrics require vast retailer 

resources to offer + secure, amidst 

shoppers’ hesitancies
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“Digital 

money is the 

way of the 

future.”

“Some 

people just 

like cash.”

Use Expected 

to FallBIOMETRIC PAYMENTS 
Faster checkout meets trust barriers
Reduced reliance on physical methods means faster checkouts for shoppers, but success for retailers 

depends on seamless onboarding and trust building through data use transparency and security.
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